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Survival in the modern technological landscape demands an effective competitive
strategy for every industry, and the offset printing sector is no exception. This study
explores trends and future research opportunities in strategy formulation within this
specific industry. We utilized a Systematic Literature Review (SLR) methodology
complemented by bibliometric analysis. Relevant literature was gathered from
sources such as Sciencedirect.com and Publish or Perish version 8, using keywords
like "models," "formulation strategies," and "offset printing." Our initial search
covered 1,000 articles published between 2014 and 2024. Through a careful screening
process, we selected 50 key articles for in-depth evaluation, focusing on their
theoretical approaches, applied models, and research methodologies. The analysis
revealed two main research streams: quantitative studies often using meta-analysis,
and qualitative studies employing comparative cases or in-depth interviews. The field
shows diverse models for strategy formulation. Based on our review, we identify 3D
printing technology and business model innovation as significant avenues for future
research. The bibliometric findings also strongly suggest that offset printing
companies should explore integrating new technologies, such as 3D printing, and
adopt more flexible, adaptive business models to maintain a competitive edge in
today's rapidly changing market.

1. Introduction

operations, shifting from traditional print to digital
platforms [5]. This transition presents both challenges

A recurring theme in various industries is the
development of initiatives to enhance company
performance in an increasingly uncertain business
environment [1]. Every company must address this
challenge due to intense competition, making it crucial
to formulate effective business strategies tailored to
each industry. Extensive research on strategy
formulation has provided valuable literature that
supports both the development and implementation of
business strategies [2]. The successful execution of these
strategies requires involvement at all levels of
management, from top executives to operational teams
[3].

Today, many companies, including those in the
offset printing industry, are seeking new strategic
approaches. The rapid advancement of digital
technology has forced several offset printing businesses
to shut down and transition to digital printing [4]. A
study conducted across 45 cities in the United States
revealed that many local newspapers have ceased
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and opportunities, pushing the newspaper industry to
adopt new technologies and business models [6], [7].
Despite the growing dominance of digital platforms,
data from various sources, including the Central Bureau
of Statistics, indicate an increase in the number of
projects and investment value in the printing industry
[8], [9]. This suggests that while the offset printing
sector faces significant threats, it still holds potential for
growth and sustainability.

This study aims to identify emerging trends and
potential future research directions in strategy
formulation using the Systematic Literature Review
(SLR) method and bibliometric analysis, with a
particular focus on the offset printing industry. Beyond
identifying trends and research gaps, this study seeks to
explore alternative strategies that can help the offset
printing industry maintain a competitive advantage in
an increasingly dynamic market. The strength of this
research lies in its structured methodology —SLR and
bibliometric analysis —which provide a more objective
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and comprehensive review of existing literature. These
approaches are crucial for understanding the latest
developments in business strategy formulation for the
offset printing industry.

2. Material and method

This research on business strategy formulation
employs a systematic literature review method,
integrating bibliometric analysis. The first step in the
literature review process involves collecting journal
articles from open-source search engines, specifically
ScienceDirect and Publish or Perish (version 8, Google
Scholar). The keywords used in the search include
model, formulation strategy, and offset printing. The
reviewed journals and international conference
proceedings were published between 2014 and 2024.

The literature review follows the Preferred
Reporting Items for Systematic Reviews and Meta-
Analysis (PRISMA)  framework. Meanwhile,
bibliometric analysis, conducted to identify potential
future research directions, utilizes VOSviewer software.
Fig. 1 illustrates the stages of the systematic review
process and bibliometric analysis used in this study.

The bibliometric analysis process is conducted after
the document inclusion stage. The bibliometric method
is widely recommended in previous research on
literature reviews as it allows for the representation of
quantitative data derived from many journal articles
across various database collections. The bibliometric
analysis in this study utilizes open-source software,
namely VOSviewer, applying the same keywords as in
the systematic literature review —model, formulation
strategy, and offset printing —with a total of 50 articles
analyzed.

‘ Data Acquisition ‘ *{ Data Exclusion/Inclusion ‘ —-‘ Bibliometric Analysis ‘
: I
Sciencedirect.com Documents Excluded ‘ Key words Analysis using Vos Viewer ‘
Publish or Perish
p ! . Full text articles excluded, l
Identification with reasons (n = 18)

Total number of papers initially
identified from Sciendirect.com
and Publish or Perish (n =

1,000) Studies included in |
qualitative synthesis (n= 50)
Screening 1
Result

Summary of documents
evaluated for eligibility
(n=150)

{

Eligibility

Full text articles assessed for
eligibility (n=68)

I

Documents Included

Trends in strategy
formulation research

Result

Understand the direction of potential future
research developments

I
Figure 1. Stages of systematic review process and bibliometric analysis
Table 1.
Literature review results
Method/Model Reference
Quantitative  PLS-SEM [7], [10], [11], [12]
Method Simulation [13], [14]
Meta-analytic techniques [5], [15], [16], [17], [18], [19], [20], [21], [22], [23], [24], [25]
Cognitive modeling [3]
Hoffer Matrix [26]
Design Science Research Method [6], [26]
Pearson Correlation [27]
ZAPROS III-i [28]
Lean Manufacturing, Single Minute Exchange of Die (SMED) [29]
Survey and observation [30]
Quantitative ~ Model-based predictive control (MPC) [31]
Model Circular Business Models, and Circular Supply Chain Management  [32]
The Lewin’s change model [33]
Porter strategy model, and Business model canvas [34]
Qualitative  In-depth interview [11, [8], [35], [36], [37], [38], [39], [40], [41], [42], [43]
Method Case study [8], [44], [45], [46], [47], [48], [49], [50]

Ecosystem construct

Fuzzy-set qualitative comparative analysis (fsQCA)

(2]
(51]
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The systematic review process, which consists of
four stages. The first stage is to determine the data to be
used. In this study, data or articles were taken from
sciencedirect.com and publish or perish version 8. Then
identify a total of 1,000 articles obtained from
sciencedirect.com and publish or perish version 8.

The second stage is screening, namely evaluating the
eligibility of all articles, and 150 articles are eligible.
Then the third stage is to evaluate the eligibility of the
entire article (full text) so that the eligible articles
become 68 articles. Of these 68 articles were then
evaluated again and found that there were 18 articles
that did not meet the criteria, so the number became 50
articles. In the fourth stage, the 50 articles were then
analyzed using Systematic Literature Review (SLR)
from several factors, namely approach, model, and
research method.

3. Results and discussions

Table 1 presents the Research Literature Study,
which summarizes the results of a literature review of
publications from 2014 to 2024, with articles sourced
from ScienceDirect and Publish or Perish (version 8§,
Google Scholar). In Table 1, all articles are analyzed
based on the research approach used, followed by
identifying the research models/methods applied.

After reviewing 50 journal articles on business
strategy formulation, researchers can observe the
development of research in this field across various
industries. This allows for an understanding of the
research approaches and models/methods employed in
each study. The findings from this review also help

identify trends in commonly used research
models/methods over the 2014-2024 period.
Furthermore, these insights can serve as alternative
models/methods for future industrial strategy
formulation.

Based on Table 1, research approaches are
categorized into two types: quantitative and qualitative.
Regarding research that applies models, only four

articles out of 50 adopt this approach, while 46 articles
employ various methods.

e In the quantitative approach, the most widely
used method is Meta-analytic techniques, applied
in 12 articles (24%) of the total reviewed.

e In the qualitative approach, the most frequently
used methods are in-depth interviews (11 articles,
22%) and the comparative case study method (9
articles, 18%).

For better clarity, Table Al (see Appendices)
presents a recapitulation of the literature study,
summarizing the publication year of research articles,
authors, research approaches, and the research
models/methods used in each article. This helps
identify trends in research approaches and the most
frequently used research models/methods for each
year.

Based on Table A1, 50 articles were classified
according to research approach and research
model/method. The research approach is divided into
two categories: quantitative and qualitative. In the
quantitative approach, the most used method is meta-
analytic techniques, which have been applied
consistently from 2014 to 2024. This indicates that the
research trend for quantitative approaches favors the
use of meta-analytic techniques.

Based on Table A1, two research trends utilize
qualitative research approaches: in-depth interviews,
which were used from 2016 to 2022, and comparative
case study methods, which were used from 2016 to
2023. Fig. 2 illustrates the distribution of article
publication years for the period 2014-2024, with the
highest number of articles published in 2022 (11 articles)
and 2021 (7 articles). Fig. 3 illustrates the distribution of
research models/methods used across all 50 articles.
The most frequently used methods are meta-analytic
techniques (12 articles), in-depth interviews (11
articles), and comparative case studies (9 articles). Fig. 4
presents the percentage of countries where the research
was conducted.

11
7
5
4
I

2014 2015 2016 2017 2018

2019

2020 2021 2022 2023 2024

Figure 2. The distribution of articles per year
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Figure 3. Research model and methods
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Figure 4. Number of publications by country
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Figure 5. Bibliometric analysis results
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Among the 50 articles, research sites are distributed
across 28 countries. The United States is the most
common research location, accounting for 18% (9
articles), followed by Germany, Malaysia, and
Indonesia, each contributing 8% (4 articles). Finland
follows with 6% (3 articles), while Austria, Pakistan,
and the UK each account for 4% (2 articles). The
remaining 21 countries contribute 2% each (1 article per
country). This distribution indicates that strategy
formulation has been a widely explored research topic
across 28 countries from 2014 to 2024.

Fig. 5 presents the bibliometric analysis results using
VOSviewer software. The analysis places '3D printing'
at the center and in a darker area, indicating that this
theme or research method 1is still relatively
underexplored as a primary research topic. On the left,
a lighter area suggests frequent use of themes or
methods related to technical aspects such as 'additive
fabrication,’ 'value chain,' 'cost analysis,!’ and
'production,’ highlighting that much of the research in
this field focuses on production and cost analysis.

On the right, two groups emerge: a lighter area
focusing on business model canvas and scientometrics,
and a darker area emphasizing business model
innovation. Overall, the bibliometric visualization
suggests that future research opportunities lie in
exploring 3D printing and business model innovation.
The findings indicate that a viable strategy for the offset
printing industry is to consider adopting new
technologies like 3D printing to gain a competitive
advantage in an increasingly dynamic market.
Additionally, business model innovation highlights a
growing shift in business strategy formulation, where
companies are moving toward more flexible and
adaptive models. This aligns with the broader trend of
digitalization and deep business transformation,
requiring companies to rethink how they develop and
manage strategies to remain competitive amid rapid
market changes.

4. Conclusions

Based on systematic literature review and
bibliometric analysis, the research trend for quantitative
approaches from 2014 to 2024 centers on meta-analytic
techniques, while qualitative approaches from 2016 to
2022 emphasize in-depth interviews and, from 2016 to
2023, comparative case study methods. The research
trend for business strategy formulation models could
not be analyzed due to the limited number of articles
addressing the models employed. Future research
directions point toward 3D printing and business
model innovation. The offset printing industry should
consider adopting new technologies, such as 3D
printing, to gain a competitive advantage in an
increasingly dynamic market, alongside implementing
more flexible and adaptive business model innovations.
This study’s limitation lies in its reliance on only two
data sources—Publish or Perish version 8 and
ScienceDirect, resulting in limited variation in findings,

38

as other relevant articles may exist in additional
databases. Therefore, future research should
incorporate a broader range of data sources.

Declaration statement

Arif Rahman: Conceptualization, Methodology,
Writing-Original ~ Draft. Triwulandari Satitidjati
Dewayana, Rahmi Maulidy: Supervision, Review,
Editing and Validation.

Acknowledgement

The authors wish to thank anonymous referees for
their constructive feedback.

Disclosure statement

The authors report there are no competing interests
to declare.

Funding statement
The authors received no funding for this research.
Data availability statement

The authors confirm that the data supporting the
findings of this study are available within the article
and its supplementary materials.

Al Usage Statement
The authors did not use Al for this research.
References

[1] M. A. Késeoglu, M. Altin, E. Chan, and O. F. Aladag,
“What are the key success factors for strategy
formulation and implementation? Perspectives of
managers in the hotel industry,” Int ] Hosp Manag, vol.
89, Aug. 2020, doi: 10.1016/j.ijhm.2020.102574.

[2] R. Adner, “Ecosystem as Structure: An Actionable
Construct for Strategy,” ] Manage, vol. 43, no. 1, pp. 39-
58, Jan. 2017, doi: 10.1177/0149206316678451.

[3] V.Bartosova,S. Drobyazko, T. Bielialov, L. Nechyporuk,
and O. Dzhyhora, “Company strategic change
management in the open innovation system,” Journal of
Open Innovation: Technology, Market, and Complexity, vol.
9, no. 2, Jun. 2023, doi: 10.1016/j.joitmc.2023.100087.

[4] N. Thurman and R. Fletcher, “Effects of a Magazine’s
Move to Online-only: Post-print Audience Attention and
Readership Retention Revisited,” Journalism Practice, vol.
14, no. 10, pp. 1225-1243, 2020, doi:
10.1080/17512786.2019.1685903.

[5] T. Heese, G. Pérez-Cavazos, and C. D. Peter, “When the
local newspaper leaves town: The effects of local
newspaper closures on corporate misconduct,” | financ
econ, vol. 145, no. 2, pp. 445-463, Aug. 2022, doi:
10.1016/j.jfineco.2021.08.015.



Rahman et al. (2025), Journal Industrial Servicess, vol. 11, no. 1, pp. 34-42, April 2025

[6] T.T.M.L.Erol Kazan, Hawaii International Conference on
System Sciences 2020., Proceedings., vol. 53rd. 2020.

[71 P. Cahanar and M. Hamsal, “The important role of
corporate entrepreneurship, digital capabilities, and
readiness to change in business performance: Moderated
by the adoption of business model innovations in the
newspaper industry in Indonesia,” EAI Endorsed Trans.,
Apr. 2021, doi: 10.4108/ eai.1-10-2020.2305515.

[8] A. Lala, H. Ainul, N. Azly, M. Ali, and R. Anwar,
“Indonesian printing industry profile,” dalam Proc. Int.
Virtual Colloquium Multi-disciplinary Res. Impact (2nd
Series), 2021, doi: 10.21834 / ebpj.v7iSI7.3786.

[9] I Machdi, “Statistik Indonesia 2024,” Statistik Indonesia,
vol. 52, pp. 1-852, Feb. 2024.

J. Jutidharabongse, N. Imjai, S. Pantaruk, L. P. Surbakti,
and S. Aujirapongpan, “Exploring the effect of
management control systems on dynamic capabilities
and sustainability performance: The role of open
innovation strategy amidst COVID-19,” Journal of Open
Innovation: Technology, Market, and Complexity, vol. 10, no.
1, Mar. 2024, doi: 10.1016/j.joitmc.2024.100224.

[10]

[11] M. Mashingaidze dan M. Chinakidzwa, “Strategy
formulation and financial performance perceptions and
relationships: The mediating role of strategic
approaches,” Int. J. Adv. Appl. Sci., vol. 11, no. 1, pp. 1-9,

Mar. 2022.

[12] Y. G. Christie dan N. R. Primary, “Strategy formulation
to increase user intention to use electric ride-hailing
service in Indonesia,” Glob. Perspect. Eng. Sci. Humanit.,

2024.

S. Paul, B. Waldron, F. Jazaei, D. Larsen, and S.
Schoefernacker, “Groundwater well optimization to
minimize contaminant movement from a surficial
shallow aquifer to a lower water supply aquifer using
stochastic simulation-optimization modeling
techniques: Strategy formulation,” MethodsX, vol. 9, Jan.
2022, doi: 10.1016/j.mex.2022.101765.

[13]

[14] H. Hobbie et al., “Impact of model parametrization and
formulation on the explorative power of electricity
network congestion management models - Insights from
a grid model comparison experiment,” Renewable and
Sustainable Energy Reviews, vol. 159, May 2022, doi:

10.1016/j.rser.2022.112163.

[15] M.T.Geier, “Strategic thinking: theoretical development
and assessment,” Journal of Strategy and Management, vol.
17, no. 1, pp. 1-21, Feb. 2024, doi: 10.1108/JSMA-10-

2021-0212.

[16] D. Horak, A. Hainoun, G. Neugebauer, dan G.
Stoeglehner, “ A review of spatio-temporal urban energy
system modeling for urban decarbonization strategy
formulation,” Renew. Sustain. Energy Rev., vol. 162, Jul.

2022, Art. no. 112426, doi: 10.1016/j.rser.2022.112426.

A. MacFarlane, T. Russell-Rose, and F. Shokraneh,
“Search strategy formulation for systematic reviews:
Issues, challenges and opportunities,” Intell. Syst. Appl.,
vol. 15, Sep. 2022, Art. no. 200091, doi:
10.1016/j.iswa.2022.200091.

(17]

[18] G. Fuertes, M. Alfaro, M. Vargas, S. Gutierrez, R. Ternero,
and J. Sabattin, “Conceptual framework for the strategic
management: A literature review — Descriptive,” J. Eng.,

39

vol. 2020, Jan. 2020, Art. no. doi:

10.1155/2020/6253013.

6253013,

[19] B. George, R. M. Walker, and ]. Monster, “Does strategic
planning improve organizational performance? A meta-
analysis,” Public Adm. Rev., vol. 79, no. 6, pp. 810-819,
Nov. 2019, doi: 10.1111/puar.13104.

M. Shujahat, S. Hussain, S. Javed, M. I. Malik, R.
Thurasamy, and J. Ali, “Strategic management model
with lens of knowledge management and competitive
intelligence: A review approach,” VINE ]. Inf. Knowl.
Manag. Syst., vol. 47, no. 2, pp. 267-287, Mei 2017, doi:
10.1108/ VJIKMS-06-2016-0035.

(20]

[21] C. Feldmann and A. Pumpe, “A holistic decision
framework for 3D printing investments in global supply
chains,” in Transp. Res. Procedia, vol. 25, pp. 677-694,

2017, doi: 10.1016/j.trpro.2017.05.451.

[22] M. J. B. Kabeyi, “Organizational strategic planning,
implementation and evaluation with analysis of
challenges and benefits for profit and nonprofit
organizations,” Int. |. Appl. Res., vol. 5, no. 6, pp. 27-32,
Jun. 2019, doi: 10.22271 /allresearch.2019.v5.i6a.5870.

[23] A. Sarbah and D. Otu-Nyarko, “An overview of the
design school of strategic management (strategy
formulation as a process of conception),” Open |. Bus.
Manag., vol. 2, no. 3, pp. 231-249, Jul. 2014, doi:
10.4236/ 0jbm.2014.23029.

[24] B. I. Mierzejewska, D. Yim, P. M. Napoli, H. C. Lucas, and
A. Al-Hasan, “Evaluating strategic approaches to
competitive displacement: The case of the US.
newspaper industry,” J. Media Econ., vol. 30, no. 1, pp.
19-30, Jan. 2017, doi: 10.1080/08997764.2017.1281817.

[25] S. Borrero, A. Acosta, and A. F. Medina, “Culture, strategy
formulation, and firm performance: A meta-analysis,”
Acad. Rev. Latinoam. Adm., vol. 33, no. 1, pp. 147-176,
Apr. 2020, doi: 10.1108 / ARLA-01-2018-0013.

[26] N. H. Tien, D. Jelonek, M. T. H. Dao, D. T. Minh, and C.
Author, “Comparative analysis of business strategy of
Vietnamese real estate developers: The use of Hoffer
matrix,” Int. ]. Multidiscip. Res., vol. 4, no. 1, pp. 1-13, Jan.
2022.

[27] B. K. Aktiirk and M. Kurt, “An empirical study of the
relationship between knowledge management practices
and strategy formulation capabilities,” in Procedia Soc.
Behav. Sci., vol. 235, pp. 739-745, Nov. 2016, doi:
10.1016/j.sbspro.2016.11.075.

[28] M. F. Vasconcelos, P. R. Pinheiro, and M. S. Filho, “A
multicriteria model applied to the choice of a
competitive strategy for the printed newspaper,” in Adv.
Intell. Syst. Comput., vol. 678, pp. 206-215, 2018, doi:
10.1007 /978-3-319-67618-0_19.

[29] A. Gomero-Campos, R. Mejia-Huayhua, C. Leon-
Chavarri, C. Raymundo-Ibafiez, and F. Dominguez,
“Lean manufacturing production management model
using the Johnson method approach to reduce delivery
delays for printing production lines in the digital graphic
design industry,” dalam IOP Conf. Ser.: Mater. Sci. Eng.,
vol. 796, no. 1, Apr. 2020, Art. no. 012002, doi:

10.1088/1757-899X,/796,/1,/012002.

[30] S. Gutkevych and L. Shenderivska, “Publishing and
printing ~ complex:  Directions  of  economic



Rahman et al. (2025), Journal Industrial Servicess, vol. 11, no. 1, pp. 34-42, April 2025

development,” Zesz. Nauk. Politech. Czgstochowskiej
Zarzqdzanie, no. 34, pp. 152-160, 2019.

[31] A. Pajares, F.]. Vivas, X. Blasco, J. M. Herrero, F. Segura,

and J. M. Anddgjar, “Methodology for energy
management strategies design based on predictive
control techniques for smart grids,” Appl. Energy, vol.
351, Des. 2023, Art. no. 121809, doi:
10.1016/j.apenergy.2023.121809.

[32] L. Aarikka-Stenroos, D. Chiaroni, J. Kaipainen, and A.

Urbinati, “Companies’ circular business models enabled
by supply chain collaborations: An empirical-based
framework, synthesis, and research agenda,” Ind. Mark.
Manag., vol. 105, pp. 322-339, Ags. 2022, doi:
10.1016/j.indmarman.2022.06.015.

[33] S. T. Hussain, S. Lei, T. Akram, M. J. Haider, S. H.

[34]

[35]

Hussain, and M. Ali, “Kurt Lewin’s change model: A
critical review of the role of leadership and employee
involvement in organizational change,” J. Innov. Knowl.,
vol. 3, no. 3, pp. 123-127, Sep. 2018, doi:
10.1016/j.jik.2016.07.002.

A. Roos, “Economics business models and strategy
finding for the printing industries,” in Proc. Int. Conf.
Econ. Bus. Manag., 2016, pp. 45-52.

M. T. Johansson, S. Broberg, and M. Ottosson, “Energy
strategies in the pulp and paper industry in Sweden:
Interactions between efficient resource utilisation and
increased product diversification,” J. Clean. Prod., vol.
311, Ags. 2021, Art. no. 127681, doi:
10.1016/j.jclepro.2021.127681.

[36] S. Engert and R. J. Baumgartner, “Corporate sustainability

[37]

strategy — Bridging the gap between formulation and
implementation,” J. Clean. Prod., vol. 113, pp. 822-834,
Feb. 2016, doi: 10.1016/j.jclepro.2015.11.094.

N. Sahani, “Application of hybrid SWOT-AHP-
Fuzzy AHP model for formulation and prioritization of
ecotourism strategies in Western Himalaya, India,” Int.
J. Geoheritage Parks, vol. 9, no. 3, pp. 349-362, Sep. 2021,
doi: 10.1016/j.ijjgeop.2021.08.001.

[38] Z. Zulkarnain, H. Afifa, and D. Silvia, “Development of

(39]

(40]

offset-based printing business model,” Indones. |. Bus.
Entrep., vol. 8, no. 2, pp. 274-284, Mei 2022, doi:
10.17358 /ijbe.8.2.274.

J. Karimi and Z. Walter, “The role of entrepreneurial
agility in digital entrepreneurship and creating value in
response to digital disruption in the newspaper
industry,” Sustainability, vol. 13, no. 5, Mar. 2021, Art. no.
2741, doi: 10.3390/su13052741.

S. M. Rosnan, “Business development strategy: A case
study at the largest commercial printing company in
Malaysia,” Int. |. Innov. Sci. Res. Technol., vol. 3, no. 10,
pp. 128-130, Okt. 2018.

[41] L. Amri, D. Farani, N. Ali, and R. Anwar, “The challenges

(42]

and strategies of printing industry,” in Proc. EAI Conf.,
Des. 2022, doi: 10.4108/ eai.16-11-2022.2326107.

K. Seni, R. N. B. Mohammed Ali, N. A. Kamaruzaman,
M. F. Rosnan, and S. M. Sumarjan, “The digital printing
technology exploration in commercial printing
companies,” Kupas Seni, vol. 10, no. 1, pp. 34-41, 2022,
doi: 10.37134 /kupasseni.vol10.1.4.2022.

[43] T. Eriksson, A. Bigi, and M. Bonera, “Think with me, or

think for me? On the future role of artificial intelligence

40

in marketing strategy formulation,” TQM J., vol. 32, no.
4, pp. 795-814, Jul. 2020, doi: 10.1108/TQM-12-2019-
0303.

[44] K. S. R. Warner and M. Wéger, “Building dynamic

capabilities for digital transformation: An ongoing
process of strategic renewal,” Long Range Plann., vol. 52,
no. 3, pp- 326-349, Jun. 2019, doi:
10.1016/j.1rp.2018.12.001.

[45] S. Karlsson, P. Oghazi, D. Hellstréom, P. C. Patel, C.

[46]

Papadopoulou, and K. Hjort, “Retail returns
management strategy: An alignment perspective,” ].
Innov. Knowl., vol. 8, no. 4, Okt. 2023, Art. no. 100420, doi:
10.1016/.jik.2023.100420.

E. Lakomaa and R. Wahlund, “The internationalization
of the mnewspaper industry 1989-2002: Three
Scandinavian cases,” Enterp. Soc., vol. 24, no. 3, pp. 1-25,
2023, doi: 10.1017/es0.2023.6.

[47] S. A. Kamboh, A. Hameed, and M. Ittefaq, “Ethnic

(48]

[49]

[50]

(51]

newspaper industry in Pakistan and impacts of
corporate ownership,” South Asia Res., vol. 43, no. 3, pp.
380-399, Nov. 2023, doi: 10.1177/02627280231190769.

S. Gambo, “Public perception of the influence of online
newspapers on the readership of traditional
newspapers,” |. Media Commun. Stud., vol. 8, no. 4, pp. 1-
10, 2016.

Z. H. A. Azyan, V. Pulakanam, and D. Pons, “Success
factors and barriers to implementing lean in the printing
industry: A case study and theoretical framework,” J.
Manuf. Technol. Manag., vol. 28, no. 4, pp. 458-484, 2017,
doi: 10.1108 /JMTM-05-2016-0067.

J. H. Blumel, F. Tietze, and R. Phaal, “Formulating IP
strategies for service-intense business models: A
roadmapping-based approach,” World Pat. Inf., vol. 70,

Sep. 2022, Art. no. 102132, doi:
10.1016/j.wpi.2022.102132.
H. Bouwman, S. Nikou, dan M. de Reuver,

“Digitalization, business models, and SMEs: How do
business model innovation practices improve
performance of digitalizing SMEs?,” Telecommun. Policy,
vol. 43, no. 9, Okt. 2019, Art. no. 101828, doi:
10.1016/j.telpol.2019.101828.

[52] A. Arslan, N. Agatz, and F. . Srour, “Model formulations

for pickup and delivery problems in designated driver
services,” Comput. Oper. Res., vol. 164, Apr. 2024, Art. no.
106547, doi: 10.1016/j.cor.2024.106547.



Rahman et al. (2025), Journal Industrial Servicess, vol. 11, no. 1, pp. 34-42, April 2025

Appendices

Table Al.

Recapitulation of the literature review

No | Year | Author Approach/Method/Model
A|B|C|D|E|F|G|H|I|J|K|L|M|N|O|P|Q|R|S|T

1 | 2014 [36] v v

2 | 2016 [21] y \

3 | 2016 [27] \ v

4 | 2016 [34] y y

5 | 2017 [19]

6 | 2017 [33] \ v

7 | 2017 2] v <

8 | 2017 [40] v v

9 | 2017 [49] v R

10 | 2017 [24] v \

11 | 2018 [20] \ \

12 | 2018 [29] \ \

13 | 2018 [28] \ R\

14 | 2019 [43] v \

15 | 2019 [22] v v

16 | 2019 [44] v RN

17 | 2019 [51] v \

18 | 2020 [1] \ \

19 | 2020 [50] v v

20 | 2020 [25] \ \

21 | 2020 [18] v \

22 | 2020 [30] \ V

23 | 2020 [6] o v

24 | 2021 [17]

25 | 2021 [37] \

26 | 2021 [35] v v

27 | 2021 [8] R N

28 | 2021 [41] v S

29 | 2021 [39] \ y

30 | 2021 [71 v v

31 | 2022 [45] y \

32 | 2022 [32] \ V

33 | 2022 [26] y \

34 | 2022 [12] \ \

35 | 2022 [50] y N

36 | 2022 [13]

37 | 2022 [14] y <

38 | 2022 [47] \ y

39 | 2022 [5] y <

40 | 2022 [42] \ v

41 | 2022 | [16] v v

42 | 2023 [3] v d

43 | 2023 [11] v \

44 | 2023 [31] v v
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Approach/Method/Model
A|B CIDI E|F|IGIH|T|J|K|ILIMN|O|P|Q|R|S|T

No | Year | Author

45 | 2023 [23] \ v
46 | 2023 [46] v v
47 | 2024 [9] y N

48 | 2024 [48] | \

49 | 2024 [52] y \

50 | 2024 [10] \ \

Remarks:

A. Quantitative

B. Qualitative

C. PLS-SEM

D. Simulation

E. Meta analytical techniques

F. Cognitive modeling

G. Model Based predictive control

H. Circular Business Models, and circular supply chain manaegent
1. Hoffer Matrix

J. Design Science Research Method

K. The Lewin's Change Model

L. Comparative case study

M. ZAPROS III-I

N. Porter Strategy Model, dan Business Model Canvas
O. Survey and observation

P. Lean Manufacturing, Single Minute of Die (SMED)
Q. Pearson Correlation

R. In-depth interview

S. Ecosystem construct

T. Fuzzy-set qualitative comparative analysis (fsQCA)
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